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Agnieszka Baruk - works as a fellow researcher at the Institute of Innovation and Marketing and holds
the Chair of Management and Innovation Systems at the £6dz University of Technology. Her publications
comprise 398 peer-reviewed positions including 12 books about transaction and personal marketing
and their mutual interdependencies. Prof. Baruk focuses her scientific interests on the issues of mar-
keting management. She is specially interested in the social system of an organization in image deve-
lopment and positioning strategies as well as in applying modern marketing solutions in relation to
employees and participants of an organization’s environment in the context of personal and transaction

marketing.

Lidia Biaton - is a professor at the Warsaw Management Academy where she holds the Chair of Marke-
ting and Entrepreneurship. Her scientific interests focus on managing innovative activities and marke-
ting, especialy innovation marketing. She has held a number of offices in managing higher education
institutions ranging from the director of college to dean to pro-rector. She has authored numerous
publications dedicated to marketing issues and organizational management, among which ,Zarzqdzanie

dziatalnosciq innowacyjnq”, published by PLACET in 2010, deserves special attention.

Zbigniew Chmielewski - is deputy director of the public relations agency Exacto and lecturer at the Insti-
tute of Journalism and Social Communication of the Wroctaw University, also associated with the Warsaw
University. Since 1991 he has been involved as author and co-author in a number of identity projects
and image campaigns organized for institutions, companies and local authorities. He has been invo-
Ived in extensive research and authored a number of publications dedicated to issues of communication

and image building. He sits on the Public Relations Ethics Council (Rada Etyki Public Relations).

Radostaw Dawidziuk - holds a Master’s degree obtained at the Warsaw School of Economics, the Faculty
of Management and Marketing. He is Chancellor of the Warsaw Management Academy. His professional
interests focus on university management, the higher education market and strategic analysis of higher

education institutions.

Marcin Gebarowski - is an assistant professor at Rzeszow University of Technology where he holds the
Chair of Marketing at the Faculty of Management. For many years he has been dealing with the issues
of fairs and trade exhibitions. His doctoral work was devoted to the role of fairs in marketing. He has
published over 70 articles concerning detailed aspects of fair appearance organization. He is the au-

thor of ,Wspétczesne targi. Skuteczne narzedzie komunikacji marketingowej”. Besides trade fairs, he is also




interested in territorial marketing, merchandising, advertising and non-standard forms of promotion.

Dominika Hirsch - is a lawyer and a business training specialist dealing with the development of com-
petences necessary for effective functioning in a dynamically changing international environment. Since
2007 she has been running the company DominikaHirsch International with headquarters in Barcelona,
which deals with internationalization of companies and organizations. She is a certified coach of Richard
Lewis Communications and a member of the District Bar Council in Barcelona. She has written numerous

publications on law and intercultural subjects associated with international activity.

Jose Ignacio Monrabal - received his Master Degree in Marketing Management by ESIC Marketing Scho-
ol, an EMBA by Esden Business School and the International Business Diploma by the University of Cam-
bridge. He has worked in several technical B2B industries such as Engineering, IT, Software, Printing and
Chemicals, enhancing corporate marketing communication efforts for leading firms such as SIEMENS,
OSRAM or Polymer Char, where he is currently in charge of Brand Communications globally.

He has been invited as speaker to talk about Branding in international Conferences in Germany
and China, and has authored articles for Wolters Kluwer, Interbrand, Dircom Latin America and the Ame-

rican Marketing Association.

Iris Kaiser - consultant, project manager and coach in the area of social media and Internet marketing
— lecturer at the European Media and Business Academy (EMBA, Europdische Medien- und Business-
-Akademie) in Diusseldorf-Medienhafen. The term of university (universities) refers to all kinds of higher
education institutions: universities of technology, universities, scientific units, training institutions, both

public and private.

Jan Jasiczak - Assistant Professor in the Department of Product Marketing of the Poznan Universi-
ty of Economics. Specialized in the area of product management, innovation marketing and mar-
keting communication, as well as in the area of relations of the world of science with business.
Participant of research projects concerning, among others, the attitudes of consumers towards innovative
products, companies’ management of brand portfolios, as well as strategic management at universities.
Cooperates with the Poznan Science and Technology Park in the areas of development and support for

entrepreneurship.

Bogumita Marczynska - graduate of the Faculty of Geography and Regional Studies and the Post-gradu-
ate Course on Regional Policy and Development of the University of Warsaw. For two years she has been
working for the Institute of Aviation, at Engineering Design Center as an Administration and Communi-
cation specialist. She deals with internal communication, the promotion and image of EDC. Communica-

tion leader in the organization GE Women'’s Network for the Warsaw division.
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Jaromir Matulewicz - has for 20 years been dealing with marketing and managing relations with clients,
he is the head of the Management, Marketing and International Cooperation Department of the Institute
of Urban Development in Krakéw. He gained experience in, among others, ICT companies, publishing-
-printing companies and scientific units. He managed the organization of many national and interna-
tional conferences, seminars, workshops and congresses, both commercial and scientific in character.

He is a member of Slaskie Towarzystwo Marketingowe.

Michel Muszynski - is graduated from European Institute of Business Administration (INSEAD). He star-
ted Institut Francais de Gestion in Poland and was his director for more than ten years. Professor Mu-
szynski lives in Paris as well as in Miami (Florida) and is expert of strategic management. He is also author
of about 200 publications devoted to this subject and specialist of computer assisted management.
In 1990 he published in France one of first in the world manuals of the artificial intelligence applied
in business (,Conduire une entreprise avec un systéme-expert”) and in 2006, in the United States, the book
“Corporate strategy — an interactive approach”, as well as “Multi-business: from diversification — to corporate
holding” and “Business simulation: e-learning and more”. Also in Poland three his books were published
in 2006, 2011 and 2012. He is also author of over forty strategic computer didactic simulation programs
and inventor of the unique method of teaching business with their use (now in four lingual versions).

He also realized and published ,Multimedia Encyclopedia of Management".

Hubert Ochmaniski - is head of the research and new technologies department at the public relations
agency Exacto. He is responsible for coordination and realization of research projects. He also partici-
pates in works related to developing company’s strategic documents. Previously, he was associated as
a journalist with the weeklies ,Zycie Podkarpackie” and ,Gazeta Jarostawska”. He used to work as a city
reporter for the Polish Radio Rzeszéw. He was involved in organizing and conducting workshops for
journalists. He studied journalism and social communication at the University of Information Technology

and Management in Rzeszow.

Aneta Olejniczak - MA in economics, specialist in the area of marketing, logistics and banking. She is the
head of the biggest project of its kind in Europe - the nation-wide ,The Age of Engineers” project, which
is supposed to popularize the profession of engineer and hard sciences among students of high schools.
She manages public relations and internal marketing activities at the Institute of Aviation. She is intere-

sted both in marketing and in psychology.

Mirostawa Pluta-Olearnik - economist, academic teacher, habilitated doctor of economics, service
management and marketing specialist, professor of the University of Economics and the University of
Business in Wroctaw, author of about 100 scientific publications. For many years she has been specialized

in the issues of functioning and development of services in such areas as: banking, tourist, educational,




scientific and research, business services. Moreover, she is conducting research on the internationaliza-
tion of the service sector. The author of such books as ,Marketing ustug’, ,Marketing ustug bankowych’,
+Rozwdj ustug edukacyjnych w erze spoteczeristwa informacyjnego”, ,Przedsiebiorcza uczelnia i jej relacje

z otoczeniem”.

Natalia Osica - is a specialist in scientific communication and vice-president of the Polish Science
Journalists’ Association Naukowi.pl, in the years 2009-2012 she was the spokesperson of and the head of
the Press Office and Public Relations of the University of Social Sciences and Humanities (SWPS). For the
quality of provided press information, help in contacts with scientists from SWPS, as well as involvement
in the promotion of the university she was distinguished by the editorial team of Science and Scholarship
in Poland (,Popularyzator Nauki 2010”), and the creation and development of the virtual press office
(www.centrumprasowe.swps.pl), which she was responsible for, was awarded with, among others,,Ztoty
Spinacz’for the best PR campaign in the “Corporate PR” category (2012) and the main prize in the contest
organized by Stowarzyszenie PR i Promocji Uczelni Polskich PRom for the best project promoting science
(2011). She is a graduate of the Institute of Applied Social Sciences of the University of Warsaw. She spe-

cialized in mediation, negotiation and solving conflicts.

Bogdan Sojkin - Head of the Department of Product Marketing at the Faculty of Science of Commo-
dities at the Poznan University of Economics. Author and co-author of many publications from the
area of product management, product marketing, consumer behaviour and commercialization of food
and industrial products. Head and implementer of research projects of NCN (National Science Centre)
and NCBIR (National Centre for Research and Development) covering the issues of innovations the pro-
cess of introducing them to the market. Cooperates with and works as a consultant for Polish companies

from the food sector.

Witold Swieczak - M.Sc.,, engineer, graduate of Environmental Protection at the Faculty of Energy
and Environmental Engineering of the Silesian University of Technology. Currently, he works for the Insti-
tute of Aviation in the department of marketing as a project manager. He deals with analyzing research
market and the aerospace sector. He is specialized in inbound marketing. Moreover, he manages guerilla

and ambient marketing activities as well as charitable activities of the Institute of Aviation.

Dariusz Trzmielak - is the director of the Centre for Technology Transfer UL and a member of the Council
of the Foundation Centre of Innovation - Technology Accelerator of the UL Foundation. Member of the
management and treasurer of the Polish Business and Innovation Centers Association. He is accredited
by PARP (Polish Agency for Enterprise Development) as an expert on innovation and new technologies.
Scientific and economic expert in the Technology Initiative of the Ministry of Science and Higher Edu-

cation. Member of a Committee Monitoring Regional Operational Program of the £6dz Voivodeship. He
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is specialized in the assessment of the market potential of technologies and innovative solutions. He is
interested mainly in the assessment of the market for new technologies. Till 2008 Dariusz Trzmielak, Ph.D.
was vice-president of the Innovation Centre - Technology Accelerator of the Foundation of the University
of £6dz. Till 2007 he was the director of the Centre of Innovation at the American Polish Offset Program

University of Texas — University of Lodz.

Dariusz Tworzydto - is director of the managing board of the public relations agency Exacto and director
of the managing board of the Institute for Development of Information Society. In the years 2008-2012
he was member of the Public Relations Ethics Council (Rada Etyki Public Relations). From 2009 to 2011
he served as managing director of the Polish Society for Public Relations. Associated with the University
of Wroctaw and the University of Warsaw, he also cooperates with the University of Economics in Cracow.
He has authored over 200 scientific publications and research reports. He uses his expertise in serving
as an advisor to a number of managing boards and as a member of supervisory boards. He has collabo-

rated on developing strategies and appraisals.




